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Logo Minimal size / Exclusion zone
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Exclusion zone
The exclusion zone around the logo when it appears by itself 
at whatever size, is the hight of the ‘K’ in the logo. This is 
to ensure the clarity of the logowherever it is used.
Beyond this you should aim to maximise the space around the 
logo wherever possible. 

Minimal print size
The logo should only go down to this size if absolutely 
necessary. Anything smaller than the size outlined will 
mean that the type will stop reading.
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IT
DOESNT
HAVE
TO 
HAPPEN.
CO.UK

The logo is a stand alone entity. It must 
remain a safe distance away from 
other art direction to preserve its clear 
identifiable mark. It must also remain 
larger than a set minimum size to 
protect legibility of the brand wherever 
it appears.  



Logo

When the logo appears alongside  
the logos of partner organisations,  
the sizes of all logos should be  
the same. 

Spacing between logos should  
be equal(x), and logos should  
be aligned  centrally(y). 

Exclusion zones around the logo  
must be observed (see page 4).

Use with partner organisations

Logos horizontally aligned

Logos vertically aligned

Examples
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Partnering with ‘It Doesn’t Have to Happen’

There are a number of different ways in which  
‘It Doesn’t Have to Happen’ can be communicated,  
and getting the campaign message out there need not 
be restricted to the Bebo site and advertising.  Indeed, 
communicating ‘It Doesn’t Have to Happen’ is a  
process that can be spread across a range of 
stakeholders and partners. 

Stakeholders can use the ‘It Doesn’t Have to Happen’ 
brand in a number of ways provided the activity is 
exclusively targeted at talking to young people aged 
between 10 – 16 on the theme of knife crime.

Activities might include:

• A poster, art, music or sport competition 

• A talk about knives 

• A pledge not to carry knives

• A rally against knives 

 

Stakeholders often find that using the established  
‘It Doesn’t Have to Happen’ name and logo brings 
greater recognition, credibility and leverage to 
their activities.  It links them and their projects to a 
wider campaign supported by a website and further 
information resources. 

It Doesn’t Have to Happen is a campaign by and for 
young people. We are happy for organisations that 
already have a youth identity that is targeted at, and 
resonates with, young people to co-brand and display 
their logo alongside ‘It Doesn’t Have to Happen’.  
However, we would encourage those organisations 
that have an adult or authoritative image to use the ‘It 
Doesn’t Have to Happen’ logo independently and not 
visibly partner with us.  This will help to ensure the 
campaign continues to appeal to young people. 
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Letter and Line spacing
The letter spacing is quite tight and should be set at -35.
The leading within this lock-up should generally be the same 
pt size as the characters. The increased line spacing between 
the coloured type and white type you see in the example 
provided should be 2pt sizes higher than the character size.
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